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Abstract
　 The expectation for the effect by the improvement of the shop-around behavior has extended to 
not only the rebirth ideas of declining local city but also the competitive strategy for commercial area 
activity and the promotion of sightseeing industry.  In this article, we offer political consideration 
developing the conceptualization of high pedestrian flow.  The concept of high pedestrian flow should 
be integrated the consumer behavior theory on the consumption side with the space design on the 
supply side.  The effect of integrate is enhanced by the innovative business model.

































































































































































































































































































































































































































































































































































































































































































































































































































































A. Millonig, G. Gartner2008 “Shadowing-Tracking-
Interviewing How to Explore Human Spatio-
Temporal Behaviour Patterns” 31th annual 
German Conference on Artificial intelligence
U. Norsidah, M Zulkifli2014 “Walkability and 
Attachment to tourism Places in the City of 
Kuala Lumpur, Malaysia” Athebs Jounal of 
Tourism March 2014
L. W. turley, Ronald E. Milliman “Atmospheric 
Effects on Shopping Behavior: A Review of the 












































































24） Ol iver  Hinz2013workingpaper “How Do 
Social Recommendations Influence Shopping 
Behavior A Field Experiment”の結論として
“our results suggest however that for online 
stores social recommendations and Likes are 














BarrySchwartの 理 論 を 意 味 す る。Barry 
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